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AMERICA’S STAKE IN FOREIGN INFORMATION 
(Continued from page 7) 


And when a subject is thus presented, it 
can be introduced into the blood-stream 
of American communications. In this the 
American public relations counsel can 
also be of assistance. 

Thirdly, there is the specific problem, 
to be distinguished from the normal flow 
of daily information. For instance, when 
rioting broke out in India, how was it to 
be explained to the Western mind? Should 
a comparison have been drawn between 
communal strife and the religious wars of 
the 16th century? Or should attention 
have been drawn to the constructive work 
being undertaken in India? Whatever the 
answer is, one thing is certain: censorship 
was not the best way out. 

To sum up, if anyone needs American 
counsel, it is foreigners. And if ever the 
American people needed to be better in- 


formed, it is about the foreign world in 
whose future the United States has come 
to play so large a part. Fortunately, pro- 
gressive diplomats recognize the increas- 
ing importance of favorable public opin- 
ion to the success of their mission—par- 
ticularly in a country where mass com- 
munications are as highly organized as in 
the United States. But while most foreign 
governments realize they “cannot do 
without” the United States, unfortu- 
nately there are still many Americans who 
believe we “can do without” Ruritania. 
In a two-world system, every ally is im- 
portant to the United States, and vice 
versa. The job of foreign information offi- 
ces in this country is to make every Amer- 
ican understand that in unity, tolerance 
and mutual understanding, there is 
strength. 
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